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ABSTRACT 

 

In this era of globalization, the development of information and technology causes some 

changes in economic system, in particular the method of payment. This study aims to examine 

the interest of individuals in making payments through e-wallet by using seven constructs 

adopted from the Technology Acceptance Model (TAM) namely: perceived usefulness, 

perceived ease of use, attitudes, perceived security, individual intention to use behavior; one 

construct from the Unified Theory of Acceptance and Use of Technology (UTAUT), namely 

social influence; and one construct of trust that is trust in e-wallet. Through a quantitative 

approach and data acquisition techniques using survey methods, this study examined 240 

students from economics and business faculty of state universities student in Malang City. The 

results of this study indicate that attitude, social influence, perceived security and trust have a 

positive effect towards individual’s intention to use e-wallet Go-pay and intention to use have 

positive effect towards use behavior. Furthermore, perceived usefulness and perceived ease of 

use also have positive effect towards attitude. On the other hand, informal learning has no 

positive effect towards individual’s intention to use e-wallet Go-pay. The results of this study 

are expected to provide input to the e-wallet company application services to pay attention to 

the features that related to the usage behavior, usage benefit, ease of use, security, trust and 

social influence for developing and marketing e-wallet Go-pay products. It is because the 

features are proven to be able to attract consumers to use e-wallet application such as Go-pay.  

Keywords: Attitude, Intention to Use, Use Behavior, Perceived Usefulness, Perceived Ease of 

Use, Social influence, Perceived Security, Trust, Informal Learning.  
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Background of The Problem 

Technology and information 

develop very fast in this global and 

digital era. In line with significant 

improvement in technology 

development, changes are found in the 

behavior and lifestyle of society. 

People indicate their need for 

something quick and easy to perform 

their activities, including economic 

activities. One of the changes is 

reflected in the payment system in 

terms of economic transactions. With 

technological advancement in the 

payment system, a non-cash payment 

that is considered more efficient has 

gradually replaced the role of cash as 

a mean of payment. This change is 

strengthened by the statement of Bank 

Indonesia (2011) that conveys the lack 

of efficiency in cash payment due to 

the influence of procurement and 

management (cash handling), time 

efficiency, and security risk. 

Currently, mobile payment appears to 

be one of the non-cash payments that 

has been widely used in various groups 

around the world. Mobile payment, or 

generally called m-payment, is 

commonly defined as a device that 

allows the users to make payment using 

mobile devices, including wireless 

handsets, personal digital assistants 

(PDAs), radio frequency (RF), and 

communication-based devices (Dewan 

and Chen, 2005). Based on 2018 We 

Are Social 2018 data, the number of the 

Internet users in Indonesia has reached 

132 million or more than 50% of 

Indonesian populations and most of 

whom are mobile internet users (124 

million people), while the use of the 

Internet as financial transactions has 

reached 27%. 

In the meantime, e-wallet, as a 

type of mobile payment, becomes a 

trend in Indonesia. E-wallet enables 

payment transactions using the Internet 

connection or merchants that are 

collaborating with e-wallet issuers. This 

popularity rises as e- wallets have been 

intensively used for transactions by 

online and offline stores (Wibowo & 

Rosmauli, 2015). Currently, Go-pay is 

one of the e-wallet types that is most 

widely used by users in Indonesia. Go-

Pay is derived from a feature called Go-

jek Credit, an e-wallet created by Go-

jek for its customers. Go-jek Credit is a 

kind of credit applicable for payment 

services provided in Go-jek application. 

However, the name of Go-jek Credit 

changed into Go-Pay in May 2016. Go-

Pay has been established under PT. 

Dompet Anak Bangsa, a subsidiary of 

PT Aplikasi Karya Anak Bangsa, and 

operates as an electronic money 

operator under the approval of Bank 

Indonesia No 16/98/DKSP dated on 17 

June 2014. To popularize the use of Go-

Pay, Go-jek has been conducting 

various promotion programs, such as 

referral code/voucher and cashback up 

to 20-30% for various online and offline 

stores, as well as services available in 

Go-jek application. 

Public trust on Go-Pay as the 

leader of electronic money is 

summarized in fintech 2018 Daily 

Social report under collaboration with 

Financial Services Authority (OJK) and 

JAKPAT survey platform, which 

reveals that the number of Go- Pay user 

reaches up to 79% of total respondents 

who are using digital financial services. 

This situation reflects the significant 
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contribution of Go-Pay during 2018 in 

engaging public understanding on 

digital financial services (fintech) that is 

increasing from year to year along with 

continuous improvement on consumer 

service quality provided by Go-pay. 

Phenomena of using e-wallet can 

be described with several theories, such 

as Technology Acceptance Model 

(TAM), Unified Theory of Acceptance 

and Use of Technology (UTAUT), and 

Trust. According to TAM, the use of 

technology is affected directly or 

indirectly by behavioral intentions or 

attitude, perceived usefulness on the 

system, and perceived ease of use on 

the system (Davis et al., 1989). TAM 

model applies five major constructs, 

namely perceived usefulness, perceived 

convenience, attitudes toward 

technology use, behavioral intention in 

using technology, and actual technology 

use behavior. Several studies have been 

conducted on e-wallet using new factors 

as a modification of TAM. Perceived 

security plays a significant element as 

assumed to influence the user’s 

intention in conducting an online 

transaction. According to the study by 

Kumar at el. (2017), a result model 

from the integration between perceived 

security and TAM theory is proven to 

have an influence on user’s intention in 

using a mobile wallet. 

Following the wide development 

on utilization and use of information 

technology by researchers, Venkatesh et 

al. (2003) conduct a study on Unified 

Theory of Acceptance and Use of 

Technology (UTAUT). UTAUT 

combines successful features of eight 

leading technology acceptance theories 

into one theory. The combined theories 

are Theory of Reasoned Action (TRA), 

Technology Acceptance Model (TAM), 

Motivational Model (MM), Theory of 

Planned Behavior (TPB), combined 

TAM and TPB, Model of PC 

Utilization (MPTU), Innovation 

Diffusion Theory (IDT) dan Social 

Cognitive Theory (SCT). After 

evaluating the eight models, Venkatesh 

et al. (2003) find four major constructs 

that are performance expectancy, effort 

expectancy, social influence, and 

facilitating conditions, which play an 

important role as a direct determinant of 

behavioral intention and use behavior. 

As referring to Shin (2009), this 

study was conducted using the UTAUT 

approach. Shin (2009) performs its 

study using intention and use behavior 

as the dependent variable, as well as 

attitude, perceived usefulness, perceived 

convenience, perceived security, trust, 

social influence, and self-efficacy as 

independent variables. In this study, the 

researcher removed the self-efficacy 

variable in accordance with the previous 

study conducted by Shin (2009), where 

self-efficacy does not relate positively 

to consumer intention in using a mobile 

wallet. The researcher did not use two 

major constructs on UTAUT, such as 

effort expectancy and performance 

expectancy in accordance with Slade et 

al. (2014) statement, where effort 

expectancy is similar to perceived ease 

of use as has been described in TAM 

theory. Whereas, performance 

expectancy is similar to perceived 

usefulness which is one of TAM major 

constructs (Hamzat dan Mabawonku, 

2018), while according to Syahninditha 

et al. (2017), social influence is one of 

direct determining variables that 

significantly influences the intention on 
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using information technology system. 

Verkijika (2018) utter social influence 

as the main determinant in the use of an 

information technology system. 

On the other hand, the researcher 

replaced the self-efficacy variable with 

one additional variable assumed to 

influence the user’s intention called as 

informal learning. This is according to 

Shaw (2014), where new innovation 

must be accompanied by consumer’s 

awareness on the existence of the new 

innovation, one  of which may also be 

conducted through an informal learning 

process. According to Marsick and 

Watkins (2001), informal learning is 

established without structure, while the 

learning process is conducted through 

interaction with others. Whereas, Parry 

et al. (2012) explain that informal 

learning can be divided into personal 

WOM  (PWOM) and virtual WOM 

(VWOM). PWOM refers to interaction 

among friends, family, and colleagues, 

where observing their actions and 

preferences is part of observational 

learning (Cheung et al., 2012). VWOM 

refers to consumers learning from 

others whom they have not met, such as 

in websites, articles, or newspapers. 

PWOM and WOM affect consumer 

adoption decisions through consumer 

perception on innovation attributes. 

According to Parry et al., (2012), TAM 

is one of the highly influential 

approaches in understanding how 

perception on product attributes, 

encourages the adoption and use of 

innovative products. This model 

connects the user’s acceptance on new 

technology with consumer perception 

on innovation usefulness and ease of 

use. 

This study was conducted on the 

students of the faculty of economics and 

business at state universities in Malang. 

The research objects were chosen in 

accordance to Yustisi (2009) that views 

adolescents as one of the social groups 

that are inseparable from the influence 

of consumptive behavior which allows 

adolescents to be the target of business 

products. Monks (2002) mentions that 

the late adolescence period ranges from 

18 -21 years, and hence this age period 

is considered as consumptive age. 

According to the Indonesian Internet 

Service Providers Survey (APJII), 

almost half of the Internet users in 

Indonesia are from 19-34 years old 

(49,52%). While the second-highest 

users are between 35-54 years old 

(29,55%), 13- 18 years old (16,68%), 

and above 54 years old (4,24%). The 

high percentage of users between 19-34 

years old, according to the survey, 

reflects that those in productive age 

absorb technology easier and hence 

allows them to learn the use of the 

Internet and its features faster. The title 

of the city of education is attached to 

Malang city as a large number of 

campuses and schools have emerged in 

Malang. Based on data collected by 

suryamalang.com, among universities 

located in Malang, the number of 

students in Malang is increasing around 

5% to 10% each year. This is shown by 

the increasing number of students in the 

three biggest universities in Malang, 

State University of Malang, Universitas 

Brawijaya, and Maulana Malik Ibrahim 

State Islamic University, which reached 

up to 21,500 people during 2014/2015. 

Therefore, students of the faculty of 

economics at state universities in 

Malang were chosen as the object of the 
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study in which the area of research 

discussion is related to an information 

technology system with whom the 

students of the faculty of economics 

have been familiar. The use of e-wallets 

is related to the digital economy which 

has changed the mindset of economic 

agents, e.g., financial sector, 

automation, big data, e-wallet, and 

retail- banking will continue to develop. 

 LITERATURE REVIEW AND 

FORMULATION OF HYPOTHESIS 

Electronic Wallet (E-wallet) 

According to Bank Indonesia 

regulation number 18/40/PBI/2016 

Article 1 Paragraph 7 concerning the 

implementation of the payment 

transaction process, Electronic Wallet is 

an electronic service to store payment 

instrument data, including payment 

instruments using cards and/or 

electronic money and can be used to 

store funds to make payments. Unlike 

debit or credit cards, transactions via e-

wallet are  not directly performed 

through third parties or intermediaries 

(Amoroso, 2011). Rather than being 

affected by a mobile wallet in 

facilitating e-wallet use, e-wallet 

advancement is more likely commenced 

by the possession of mobile devices by 

most people which triggers the use of 

mobile devices as intermediaries for e-

wallets (Olsen, 2011). 

 

Bank Indonesia (2016) explains 

the difference between an electronic 

wallet in this PBI and electronic money 

that has been regulated in the existing 

provisions. Electronic money is a non-

cash payment instrument issued in 

accordance with the value of money 

that is deposited in advance to the issuer 

and subsequently stored electronically 

in a media server or chip. Whereas an 

electronic wallet is an electronic service 

to store payment instrument data, such 

as debit cards, credit cards, and 

electronic money to make payments and 

is not a non-cash payment instrument. 

An electronic wallet may store certain 

funds for payment purposes. The 

maximum limit of funds that can be 

accommodated in an electronic wallet is 

up to Rp. 10,000,000 and to be 

regulated in Bank Indonesia circular 

letter.  

Research Conceptual Framework and 

Development of Hypothesis 

This study refers to the 

development of previous research. Shin 

(2009) examines several perceptions 

towards understanding consumers' 

acceptance on mobile wallets. Some of 

the variables used by Shin (2009) 

include attitudes, social influences, 

perceived security, and self efficacy on 

intention, perceived usefulness and 

perceived ease on attitude and intention 

to use behavior. Shaw (2014) researches 

the effect of trust mediation in mobile 

wallet adoption using eight variables 

that are perceived usefulness, perceived 

convenience, informal learning and 

trust in intention, self-efficacy on 

perceived convenience and perceived 

usefulness, and informal learning on 

perceived usefulness and trust. 

 

Trivedi (2016) conducts 

research on factors determining E-

wallet acceptance by using variables of 

perceived usefulness, perceived 

convenience, subjective norms, 

perceived trust, self-efficacy, attitudes, 
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and intentions. Karim (2017) conducts a 

study on the effect of acceptance of Go-

pay payment system on the intensity of 

the use of Gojek services by using 

variables of perceived benefits, 

convenience, and experience. 

Cabanillasa et al. (2014) conduct a 

study on the intention to use a new 

mobile payment system: a comparative 

analysis on SMS and NFC payments 

using variables of perceived usefulness, 

perceived convenience, attitude, 

perceived security, and intention.  

Regarding the use of e-wallet 

which is also explained before in 

previous research studies, the researcher 

attempted to conduct a research on 

attitudes, social influences, perceived 

security, trust and informal learning, in 

relation to the intention to use e-wallet 

Go-pay, as well as perceived usefulness 

and perceived of ease on attitude 

towards using e-wallet Go-pay and 

intention on use behavior.  

Figure 2.1 Theoretical Framework 

 

As shown in figure 2.1 above, 

the researcher would focus on finding 

empirical evidence regarding the 

relationship of attitudes, social 

influence, perceived security, trust, and 

informal learning on the intention to use 

e-wallet Go- pay.  

 

Figure 2.2 Theoretical Framework 

Other than that, as shown in 

figure 2.2 this research also focused on 

the the relationship of perceived 

usefulness and  perceived ease of use on 

attitude in making payment through e-

wallet Go-pay.  

  Figure 2.3 Theoretical Framework 

Referring to Shin (2009), 

Jati&Laksito (2012) and Oliveira et al. 

(2016), the relationship between the 

intention to use e-wallet Go-pay and 

behavior would be one of the theoretical 

frameworks used in this research.  

The three theoretical 

frameworks described in the literature 

review were as an approach to problem-

solving which have been examined and 

presented by the researcher. After the 

detail description of the approach 

finished, a model related to the field and 

topic of the study could be displayed.  

Hypothesis Development  

a. Attitude 

Dastan and Gurler (2016) 

conduct research on factors that 

influence the adoption of mobile 

payment systems through empirical 

analysis. Instead of mentioning subjects 
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and samples being used, Dastan and 

Guerler (2016) reveal the number of 

respondents (225 people). Based on 

research findings by Dastan and Gurler 

(2016), it is seen that attitude positively 

influences the intention to use MPS 

(mobile payment system). This result is 

in line with Khatimah and Halim (2016) 

on their study related to consumer 

intention to use e-money, where they 

convey that attitude has a positive effect 

on the intention to use e-money. On the 

contrary,  Swilley et al. (2010) state that 

attitude does not have a positive effect 

on the intention to use an e-wallet. 

However, the attitude variable is stated 

to have an effect on behavioral 

intention, according to research 

conducted by Trivedi (2016). Due to 

different findings on several previous 

studies, the researcher attempted to 

reexamine the effect of attitudes on the 

intention to use e-wallet (Go-pay) and 

formulate an alternative hypothesis as 

follows: 

H1: Attitude has a positive effect on the 

intention to use e-wallet payment 

services (Go-pay). 

b. Intention to Use 

Previous researches conducted 

by Jati & Laksito (2012) and Venkatesh 

et al. (2012) show that behavioral 

intention has a direct effect on use 

behavior in online transportation 

applications. Jati and Laksito (2012) 

conduct a study on factors that 

influence the intention to use the e-

ticket system with research subjects in 

Semarang city using 120 respondents. 

Based on research conducted by 

Oliveira et al. (2016) regarding 

determinants of customer adoption and 

intention to recommend mobile 

payment technology towards 301 

respondents, the intention to use affects 

use behavior. The same results revealed 

by Jannah (2018) and Chopdar and 

Sivakumar (2018), where intention has 

a positive effect on use behavior. 

However, different results are shown by 

Peregrina et al. (2013), where the 

intention to use does not influence use 

behavior. 

Due to different findings on 

previous studies, the researcher 

attempted to reexamine the influence of 

intention on the use behavior to the use 

of e-wallet (Go- pay), and formulate an 

alternative hypothesis as follows: 

H2: Intention has a positive effect on 

the use behavior using e-wallet payment 

services (Go-pay). 

c. Perceived Usefulness 

Previous studies, as the one 
conducted by Shin (2009), show that 

perceived usefulness positively 

influences the attitude in using mobile 

wallet. Shin (2009) conducts research 

related to consumers' understanding on 

mobile wallet acceptance. Similar to 

Shin (2009), research conducted by 

Luna et al. (2018) concludes that 

perceived usefulness has a positive 

influence on attitudes of intention to use 

mobile payment system. According to 

research conducted by Trivedi (2016) 

regarding factors that determine the 

acceptance of Y-gen e-wallet in India to 

122 college and university students who 

will graduate, perceived usefulness has 

a significant effect on attitudes in the 

use of e-wallet. 

On the other hand, according to 

Dastan and Gurler (2016), perceived 

usefulness does not have a positive 

effect on attitude. Aydin and Bumaz 

(2016), on their studies on mobile 
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wallets, convey that perceived 

usefulness has a positive effect on 

mobile wallets. Due to different 

findings on previous studies, the 

researcher attempted to conduct 

research by re-examining the effect of 

perceived usefulness on attitudes in 

using e-wallet Go-pay, and formulating 

an alternative hypothesis as follows: 

H3: Perceived usefulness has a positive 

effect on attitudes to use e-wallet 

payment services (Go-pay). 

d. Perceived Ease of Use  

Heijden et al. (2003), who 

conduct research on contribution and 

technology perspective and trust in 

online purchases to 228 students taking 

IS compulsory course at Dutch 

Academic Institution, reveal that 

perceived ease of use affects attitudes 

towards online purchases. According to 

Amoroso and Watanabe (2011) in their 

research on the development of research 

models for the adoption of mobile 

wallet consumers in the Suica mobile 

case in Japan, perceived ease of use is 

positively related to the use of mobile 

wallets. Similarly, Aydin and Burnaz 

(2016) show that perceived ease of use 

has a positive effect on attitudes 

towards mobile wallet in research 

regarding the implementation of mobile 

wallet payment system using 

questionnaire method to 639 users of 

mobile wallet application users from 

one of the leading network operators in 

Turkey, whom 666 are non-users. 

On the other hand, Luna et al. 

(2018) reveal that perceived ease of use 

does not have a positive effect on 

attitudes toward intention to use mobile 

payment system as based on her 

research on the adoption of NFC (Near 

Field Communication) mobile payment 

system conducted on 287 Facebook 

users. Due to different findings on the 

previous studies, the researcher 

attempted to reexamine the effect of 

perceived ease  of use on the attitude to 

use e-wallet (Go-pay) and formulate an 

alternative  hypothesis as follows: 

H4: Perceived ease of use has a positive 

impact on our attitude in using e-wallet 

payment service (Go-pay). 

e. Perceived Security 

Junadi and Aydin (2015) 

conduct a study on models of factors 

that influence consumer intention to use 

electronic payment systems in 

Indonesia. Instead of mentioning the 

number of research samples, the 

researcher applied a questionnaire 

method given to respondents who were 

consumers of e-commerce, such as 

Lazada, Q0010, Rakuten, Bhineka, and 

Blibli. According to Junadi and 

Sfenrianto (2015) findings, perceived 

trust has a positive effect on the 

intention to use an electronic payment 

system. This is similar to Shin (2009) 

who conducts research on several 

perceptions towards understanding 

consumer acceptance on mobile wallets. 

In this study, Shin (2009) shows that 

perceived security has a positive effect 

on the intention to use mobile wallet. 

On the other hand, different 

findings are shown by Luna et al. 

(2018) who conduct research by 

comparing factors that determine 

consumer acceptance in SMS (Short 

Message Service) mobile payment 

systems, NFC (Near Field 

Communication) and QR (Quick 

Response). The research shows that 

perceived security does not have a 
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positive effect on one of the mobile 

payment systems, namely QR (Quick 

Response). According to the study 

conducted by Kumar et al. regarding 

the intention to use a mobile wallet 

using an extension of TAM model, 

perceived security has a positive effect 

on the intention to use a mobile wallet. 

Due to different findings on previous 

studies, the researcher attempted to 

reexamine the effect of perceived 

security on the intention to use e-wallet 

(Go-pay) and formulate an alternative 

hypothesis as follows: 

H5: Perceived security positively 

influences the intention to use e-wallet 

payment services (Go-pay) 

f. Trust  

Research conducted by Kumar, 
Adlakaha, and Mukherjee (2017) 

regarding the effect of perceived 

security and recovery complaints about 

the continued  intention to use mobile 

wallets in developing countries shows 

that trust has a positive effect on the 

intention to continue to use mobile 

wallets. According to Zhao and Kurnia 

(2014) who examine the exploration on 

individual reasons in using mobile 

payment in China interviewed 18 

respondents, as samples for the study, 

from different cities in China find that 

trust is one of the factors that influences 

the adoption of the use of mobile 

payment in China. Whereas, Yadav 

(2017) conducts a study regarding the 

identification of active factors that 

influence people's intention to use a 

mobile wallet in India, with 350 people 

from four zones in India, specifically 

east, west, north, and south India that 

were collected as the research object. 

Based on the study, trust does not have 

a positive effect on the adoption or use 

of the mobile wallet. This result is in 

line with research conducted by 

Chemingui and Lallouna (2013), which 

shows that trust does not have a positive 

effect on the intention to use mobile 

financial services. In addition, research 

conducted by Chi and Tang (2005) 

shows that trust has a positive effect on 

the attitude in using online shopping. 

Due to different findings on the 

previous studies, the researcher 

attempted to reexamine the effect of 

trust on the intention to use e-wallet 

(Go-pay) and formulate an alternative 

hypothesis as follows: 

H6: Trust positively influences the 
intention to use e-wallet payment 

services (Go-pay). 

g. Social Influence 

Venkatesh et al. (2012) define 

social influence as the extent to which 

consumers consider it is important for 

others (e.g., family friends and peers) to 

believe that they must use certain 

technologies. According to (Riquelme 

and Rios, 2010), social influence refers 

to the extent to which consumers' 

decision to use a product or service is 

influenced by the opinion of their 

family, relatives, or friends. In 

accordance with the theory developed 

by Vankatesh et al. (2003) namely 

UTAUT, there is a significant positive 

relationship of social influence to the 

intention to use information technology. 

In previous studies conducted by 

Lewis et al., (2015), 316 respondents 

living in France and aged around 18-34 

years are used as samples of the study. 

Through this research, Lewis et al., 

(2015) conclude that social influence 

has positive effect to the intention to 

adopt mobile payment. Following 
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Lewis et al., (2015), research conducted 

by Yadav (2016) also shows that the 

higher the social influence, the higher 

the intention to use a mobile wallet. 

This is in contrast to Shin (2009) who 

concludes that social influence does not 

have an effect on consumer intention to 

use a mobile wallet. Slade, Williams, 

Dwivedi, Piercy (2014) conduct 

research on explorers of consumer 

adoption for mobile payments and show 

that social influence has a positive 

influence on the intention to use a 

mobile payment system. Due to 

different findings on the previous 

studies, the researcher attempted to 

reexamine the effect of social influence 

to the intention to use e-wallet (Go-pay) 

and formulate an alternative hypothesis 

as follows: 

H7: Social influence has a positive 

effect on the intention to use e-wallet 

payment services (Go-pay). 

 

h. Informal Learning  

According to (Parry et al., 

2012), smartphone owners are able to 

discover new applications through 

informal learning, which is divided into 

personal WOM (PWOM) and virtual 

WOM (VWOM). PWOM refers to 

interactions with friends, family, and 

colleagus, where observing their actions 

and preferences is part of observational 

learning (Cheung et al., 2012). VWOM 

refers to consumers who learn from 

others they have not met, commonly 

through website posts or articles 

published in magazines and newspapers 

(Parry et al., 2012). 

In the previous study, Shaw 

(2014) concludes that informal learning 

has a positive effect on the intention to 

use a mobile wallet. The sample was 

284 students enrolled in the faculty of 

business at Canadian universities. 

Based on findings on previous studies, 

the researcher attempted to reexamine 

the effect of informal learning on the 

intention to use e-wallet (Go-pay) and 

formulate an alternative hypothesis as 

follows: 

H8: The perception on informal 

learning has a positive effect on the 

intention to use e-wallet payment 

services (Go-pay). 

RESEARCH METHODS 

          Research Design 

The method of the study is a 

quantitative approach. The quantitative 

approach focuses on examining theories 

by measuring research variables with 

numbers and conducting data analysis 

with statistical procedures (Indriantoro 

and Supomo, 2013: 12), while the type 

of the study is hypothesis-testing 

research. Hypothesis research is 

research that examines the hypothesis 

by explaining phenomena in terms of 

relationships between variables 

(Indriantoro and Supomo, 2013: 89). 

This study aims at testing and analyzing 

the hypothesis and explaining the 

relationship between the variables, such 

as the effect of attitudes towards the 

intention to use an e-wallet payment 

service (Go-pay), the effect of intention 

to the behavior of using an e-wallet 

payment service (Go-pay), the effect of 

perceived usefulness and perceived ease 

of attitudes using an e-wallet payment 

service (Go-pay), the effect of 

perceived security, social influence, 

trust and informal learning on the 

intention to use payment services 

through an e-wallet service (Go-pay). 
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      Population and Sample 

 Population is a unit of 

individuals or subjects in an area and 

time and with certain qualities to be 

observed or examined (Supardi, 2005: 

101). Population refers to the whole 

group of people, events, or matters of 

interest that the researcher attempts to 

investigate. The population used in this 

study were students of faculty of 

economics and business at state 

universities in Malang who were using 

e-wallet payment services. The 

researcher chose Go-pay e-wallet users 

as a population as initiated by Bank 

Indonesia (BI) notice where 38 e-

wallets have received official licenses. 

In 2018, these types of transaction 

services reached US $1.5 billion. 

Medium notes that 30% of total 

electronic money transactions in 

Indonesia are derived from GoPay 

Method of Collecting Data 

This study uses a survey method 

as the data collection technique. 

According to Wibisono (2005: 22) 

survey is a research technique where 

information is collected using 

questionnaires. While, the data source 

used in this study is primary data. 

According to Indriantoro and Supomo 

(2013: 146) primary data is data 

obtained directly from respondents 

(original sources) or not via 

intermediaries. In this study, primary 

data were obtained through a 

questionnaire distributed to 240 

respondents who were the students of 

faculty of economics and business, 

Universitas Brawijaya, State University 

of Malang, and Maulana Malik Ibrahim 

State Islamic University. The primary 

data was obtained using questionnaires, 

a list of written questions that had been 

formulated to be answered by 

respondents, usually in the form of 

questions or alternative statements with 

clear definitions (Sekaran, 2006: 82). 

According to Sekaran (2006: 66), 

questionnaire data is submitted 

personally by the researcher to the 

respondents. However, data collection 

commonly does not require the presence 

of the researcher and is sufficiently 

represented by a list of questions 

(questionnaires) that have been 

carefully compiled in advance (Sanusi, 

2011: 105).. 

According to Sugiyono (2011: 

81), the sample is part of the number 

and characteristics possessed by the 

population. In this study, the researcher 

used nonprobability sampling as a 

sample of the research. Nonprobability 

sampling is used when the probability 

of a population being sampled is 

unknown (Sekaran and  Bougie, 2013: 

252). Roscoe (1975) in Sekaran and 

Bougie (2013: 269) propose that the 

sample size is related, e.g., the sample 

size is more than 30 and less than 500 

and 10 times of the number of variables 

used are appropriate for most studies. 

This study used nine variables, and 

hence the minimum number of samples 

to be taken was 9 x 10 = 90. However, 

to minimize the possibility of the lack 

of questionnaires, the researcher 

justified by spreading at least three 

times of the total number of 

questionnaires that must be obtained. In 

this study, the questionnaires were 

distributed to students of faculty of 

economics and business at state 

universities in Malang (Universitas 

Brawijaya, State University of Malang, 

and Maulana Malik Ibrahim State 
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Islamic University) using Go-pay e-

wallet payment services, totaling 270 

samples. 

 

DATA ANALYSIS AND RESULT 

Hypothesis test 

 

Source: Primary Data Processed with 

PLS, 2019 
 

The structural equation obtained 

is: 

 

AT = 0,484 POU + 0,308 PEOU 

I = 0,458 AT + 0,019 IL + 

0,116 PS + 0,198 SI + 0,201 TR 

UB = 0,666 I 
 

The significance of the 

estimated parameters provides very 

useful information about the 

relationship between the research 

variables. The basis used in testing the 

hypothesis is the value contained in the 

output result for inner weight. 

Hypothesis testing can be done by 

comparing t-statistic with t-table. T-

table can be obtained from 240 

respondents, which ultimately obtained 

t-table of 1.960. The table above gives 

estimated output for the structural 

model test. Based on the table, it can be 

concluded that: 

1. Hypothesis 1 states that attitude 

has a positive effect on intention to use 

an e-wallet payment service (Go-pay). 

Attitude has a positive influence on 

Intention with a path coefficient of 

0.458 and a t statistic of 8.722 which is 

greater than the t table (1.960) and 

significant or p < 0.05. The result shows 

that H0 is rejected which indicates that 

Attitude has a significant influence on 

Intention. Then, it can be concluded that 

Hypothesis 1 (H1) is accepted. This 

means that if the Attitude increases by 

one unit, the intention to use e-wallet 

(Go-pay) of students of the economics 

and business faculties at state 

universities in Malang will increase by 

0.458. 

2. Hypothesis 2 (H2) states that 

Intention has a direct and significant 

positive effect on Use Behavior. 

Intention has a positive effect on use 

behavior. Intention has a positive effect 

on Use Behavior with on Use Behavior 

with a path coefficient of 0.666 and a t 

statistic of 10.445 which is greater than 

the t table (1.960) and significant or p 

< 0.05. From these results, it shows 

that H0 is rejected which indicates that 

Intention has a significant effect on 

Use Behavior. Then, it can be 

concluded that Hypothesis 2 (H2) is 

accepted. This means that if the 

intention to use has increased by one 
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al 
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d 

Deviati

on 
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T 
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on 

AT � I 0.458 0.053 8.722 0.00

0 
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d 

I �UB 0.666 0.064 10.445 0.00

0 

Accepte

d 

POU � 

AT 

0.484 0.058 8.325 0.00

0 

Accepte

d 

PEOU � 

AT 

0.308 0.057 5.369 0.00

0 

Accepte

d 

PS � I 0.116 0.057 2.049 0.04

2 

Accepte

d 

TR � I 0.201 0.068 2.955 0.00

3 

Accepte

d 

IL � I 0.019 0.046 0.403 0.68

8 

Rejected

SI �I 0.198 0.048 4.087 0.00

0 

Accepte

d 
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unit, the use behavior of e-wallet (Go-

pay) of students of the faculty of 

economics and business at state 

universities in Malang will increase by 

0.666. 

3.Hypothesis 3 (H3) states that 

Perceived Usefulness has a direct and 

significant positive effect on Attitude. 

Perceived Usefulness has a positive 

effect on Attitude with a path 

coefficient of 0.484 and a t statistic of 

8.325 which is greater than the t table 

(1.960) and significant or p < 0.05. 

From the result, it shows that H0 is 

rejected which indicates that Perceived 

Usefulness has a significant effect on 

Attitude. Then, it can be concluded that 

Hypothesis 3 (H3) is accepted. This 

means that if the perceived usefulness 

increases by one unit, then the attitude 

to use e-wallet (Go-pay) of students of 

economics and business faculties of 

state universities in Malang will 

increase by 0.484. 

4. Hypothesis 4 (H4) states that the 

Perceived Ease of Use has a direct and 

significant positive effect on Attitude. 

Perceived Ease of Use has a positive 

effect on Attitude with a path 

coefficient of 0.308 and a t statistic of 

5.369 which is greater than the t table 

(1.960) and significant or p < 0.05. The 

result shows that H0 is rejected, which 

indicates that the Perceived Ease of Use 

has a significant influence on Attitude. 

Then, it can be concluded that 

Hypothesis 4 (H4) is accepted. This 

means that if the perceived ease of use 

has increased by one unit, then the 

attitude to use e-wallet (Go- pay) of 

students of the economics and business 

faculties of state universities in Malang 

will increase by 0.308. 

5. Hypothesis 5 (H5) Perceived Security 

has a direct and significant positive 

effect on Intention. Perceived Security 

has a positive effect on Intention with a 

path coefficient of 0.116 and a t statistic 

of 2.049 which is greater than the t table 

(1.960) and significant or p < 0.05. 

From the result, it shows that H0 is 

rejected, which indicates that Perceived 

Security has a significant effect on 

Intention. Then, it can be  concluded 

that Hypothesis 5 (H5) is accepted. This 

means that if the perceived security has 

increased by one unit, then the intention 

to use e-wallet (Go-pay) of students of 

the faculty of economics and businesses 

of state universities in Malang will 

increase by 0.116. 

           6. Hypothesis 6 (H6) Trust has a 

direct and significant positive effect on 

Intention. 

 

Trust has a positive effect on Intention 

with a path coefficient of 0.201 and a t  

statistic of 2.955 which is greater than 

the t table (1.960) and significant or p < 

0.05. From the result, it shows that H0 

is rejected, which indicates that Trust 

has a significant influence on Intention. 

Then, it can be concluded that 

Hypothesis 6 (H6)  is accepted. This 

means that if trust has increased by one 

unit, then the intention to use e-wallet 

(Go-pay) of students of the faculty of 

economics and businesses at state 

universities in Malang will increase by 

0.201. 

7. Hypothesis 7 (H7), Social Influence 

has a direct and significant positive 

effect on Intention. Social Influence has 

a positive influence on Intention with a 

path coefficient of 0.198 and a t statistic 

of 4.087 which is greater than the t table 
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(1.960) and significant or p < 0.05. 

From these results, it shows that H0 is 

rejected which indicates that Social 

Influence has a significant influence on 

Intention. Then, it can be concluded that 

Hypothesis 7 (H7) is accepted. This 

means that if social influence increases 

by one unit, the intention to use e-wallet 

(Go-pay) of students of the economics 

and business faculties of state 

universities in Malang will increase by 

0.198. 

8. Hypothesis 8 (H8) Informal Learning 

has a direct and significant positive 

effect on Intention. Informal Learning 

has a positive effect on Intention with a 

path coefficient of 0.019 and a t statistic 

of 0.403 which is smaller than the t 

table (1.960) and significance or p > 

0.05. From these results, it shows that 

H0 is accepted which indicates that 

Informal Learning does not have a 

significant effect on Intention. Then it 

can be concluded that Hypothesis 8 

(H8) is rejected. 

RESULT DISCUSSION 

The influence of attitude on intention 

to use e-wallet (Go-pay) 

Amin et al. (2015) conducted a study on 

consumer interest in using mobile e- 

wallet service in Bangladesh. The result 

of the study conducted by Amin et al. 

(2015) showed that attitude has a 

significant effect on intention to use e-

wallet. Furthermore, the result of the 

same study conducted by Purwanto et 

al. (2019) on understanding consumer 

intention to use Go-pay by developing 

and testing technology acceptance 

models for consumers, and Mahwadha 

(2019) who conducted research in 

Surabaya on behavioral interests of 

young consumers towards the adoption 

of e-wallet by employing empirical 

studies among users in Indonesia. 

However, different research result is 

shown by Swilley (2010) who 

conducted research on technology 

rejection in the case of a mobile wallet 

using TAM theory. In the study, 

Swilley (2010) stated  that the attitude 

towards mobile wallet does not 

positively influence the intention to use 

a mobile wallet. 

Furthermore, Aydan and 

Burnaz's research (2016) conducted in 

Turkey showed that attitude construct 

has a positive effect on the intention to 

use a mobile wallet. In the same year, 

through her research, Puspaningtyas 

(2016) stated that attitude has a positive 

effect on interest in behavior based on 

e-commerce because attitude is an 

affection felt by someone to accept or 

reject a particular object greatly 

influences the decision of respondents 

to increase their interest. The attitude of 

someone who feels or assesses an 

online system that they think is 

trustworthy and is accompanied by a 

lucrative promotion, a lifestyle that does 

not want to be left behind, hence, 

resulting in a person/individual who 

tends to follow it. This seems to 

correlate with the result of this study 

which shows that H1 is accepted. That 

is because respondents who are students 

also tend to have the nature of wanting 

to continue to follow trends and be 

consumptive toward things like 

promotions. 

The influence of intention on use 

behavior of using e-wallet (Go-pay) 

Research conducted by Shin 

(2009) regarding technology acceptance 

stated that behavioral interest has a 

positive influence on individuals' 
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sustainable use behavior in adapting a 

mobile wallet (Shin, 2009). These 

results are also consistent with the 

research conducted by Jannah (2018) 

regarding the online purchase of 

airplane tickets using Traveloka in 

Indonesia which stated that the 

intention to use affects use behavior by 

individuals. Still consistent with the 

results of the previous studies regarding 

the research on the use of online 

shopping applications in India, Chopdar 

& Sivakumar (2018) stated that 

behavioral interest influences individual 

use behavior positively. Then, the result 

of this study also supports the result of 

the research conducted by Oliveira et al. 

(2016) regarding the determinants of 

customer adoption and interest in 

recommending mobile payment 

technology. Through these studies, 

Oliveira et al. (2016) showed that 

intention to use influences use behavior. 

The acceptance of H2 in this study, 

shows that more and more users are 

willing to  use e-wallets; this will affect 

the use of e-wallet services in the future. 

The influence of Perceived Usefulness 

on the attitude of using e-wallet (Go- 

pay) 

The research result of Alaeddin 

et al. (2018) in Malaysia also showed 

the results that perceived usefulness has 

a positive effect on attitude to switch to 

mobile wallets through his research on 

investigating consumer behavior in 

switching to mobile wallets conducted 

to business school staffs at the 

University of Kuala Lumpur. Then, in 

the following year, Chawla and Joshi 

(2019) who conducted empirical 

research on the attitude and interest of 

consumers to use mobile wallets in 

India stated that perceived usefulness 

positively influenced the attitude of 

using mobile wallets. The same result 

was also shown by Chen and Adam 

(2005) through their research on user 

acceptance of cellular payment. 

However, a different result is shown by 

Dastan and Gurler (2016) who stated 

that perceived usefulness has no effect 

on attitude. The acceptance of H3 in 

this study is because respondents 

decided to use e-wallet because they felt 

that e-wallet is very useful because of 

their easy use and can increase the 

effectiveness and performance of 

respondents to make  payments. This is 

supported by research conducted by Lai 

(2012) on the study of acceptance of e-

wallet application technology in 

payment of clinical fees  which stated 

that the usefulness and ease of use of e-

wallet as a method of payment of 

clinical fees is very important, besides 

that, the easier to use e-wallet, the more  

people would think that using e-wallet 

is useful. 

The influence of Perceived Ease of 

Use on attitude using e-wallet (Go-

pay) 

Logahan and Viliano (2017) 
who conducted research on generation 

Y in Indonesia regarding factors that 

influence intention to use Sakuku e-

wallet showed the result of the study 

that perceived ease of use has a positive 

effect on attitude toward e-wallet use. 

Then, Cheng et al. (2018) also found 

that perceived ease of use has a positive 

influence on attitude toward technology 

acceptance. Meanwhile, the same 

research results obtained by Schierz et 

al. (2010) on user acceptance of cellular 

payments using a theoretical model 
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found a positive relationship between 

perceived ease of use and attitude 

toward the use of mobile payment 

services. Another study that showed the 

same result was also carried out by Lai 

(2012) in Taipei on learning the 

acceptance of technology for the 

application of e-wallet to the costs of 

clinical payments. However, research 

with different results conducted by 

Seetharaman et al. (2017) on the factors 

that influence the intention to use a 

mobile wallet in Singapore shows 

different results because perceived ease 

of use does not affect the intention to 

use mobile wallet. 

From the results of this study, it 

shows that H4 is accepted, it can be 

concluded that respondents agree that 

perceived ease of use has a positive 

effect on the attitude of using Go-pay e-

wallet. When individuals have high 

self-esteem and think that e-wallets are 

easy to use, they will increasingly 

accept the use of e-wallets. In addition, 

it also seems to have a correlation with 

the aspect of the educational 

background of respondents who are 

students, which can be said that 

respondents are easy to accept the use 

of e-wallet. It is due to the age of 

students who are close to the existence 

of technological developments. 

The influence of Perceived Security 

on intention to use e-wallet (Go-pay) 

Utami and Kusumawati (2017) 

who conducted research on the factors 

that influenced the intention to use e-

money by employing 100 students of 

STIE Ahmad Dahlan Jakarta as the 

sample, showed the result that 

perceived security significantly affect 

the intention to use e-money. Lai (2016) 

in Malaysia also found that security has 

a positive influence on consumer 

intention to use electronic payments 

using a sample of 450 respondents who 

had used cards, the Internet, and mobile 

payments for 12 months. Furthermore, 

in the following year, Kumar et al., 

(2017) conducted a study of 439 

students at the PES University of South 

India to find that perceived security has 

a positive effect on intention to use 

mobile wallets. In addition, Junadi and 

Sfenrianto (2015) who conducted 

research on factors that influenced 

customer intention to use e-payment 

systems in Indonesia also received the 

same results. Taufan and Yuwono 

(2018) who conducted research on the 

analysis of factors influencing the 

intention to use e-wallet through the 

TAM approach in the Go-pay case 

showed different results by stating that 

perceived security does not positively 

influence the intention to use e-wallets. 

The acceptance of H5 seems to have a 

connection with the OJK statement 

stating that the Go-pay e-wallet is under 

the supervision of Bank Indonesia, 

which means that the risk of misuse of 

the security of individual e-wallet users 

can be minimized. 

     The influence of Trust on intention to 

use e-wallet (Go-pay) 

Shin (2009) who conducted a 
study on the understanding of consumer 

acceptance of mobile wallets in Korea 

states that there was a significant result 

between trust and intention in user 

behavior in adapting mobile wallets. 

The same result is also shown by a 

previous study conducted by Chauhan 

(2015) which shows that trust has an 

influence on the individual’s intention 
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to use m-money in the lower middle 

class in India. In addition, Zhao and 

Kurnia (2014) who conducted research 

in China on the exploration of the 

reasons individuals use mobile 

payments also showed that the construct 

of trust is one of the factors that 

influence the adoption of the use of 

mobile payments. However, research 

conducted by Trivedi (2016) showed 

that trust does not have a significant 

effect on intention to use e-wallets. 

Trivedi (2016) explains that factors such 

as trust have no significant effect on the 

intention to use e- wallets because Y 

generation has understood and adapted 

to the digital world quite well, so 

negating factors such as lack of trust 

and digital inability is not a problem. In 

addition to research conducted in China, 

India, and Korea, there are also studies 

conducted by Slade et al. (2014). Slade 

et al. (2014) state that trust has a 

positive effect on intention to use NFC 

mobile payment in the UK. 

Furthermore, Amoroso  and Watanabe 

(2012) conducted a study on consumer 

adoption of Mobile Suica cellphone 

wallets in Japan. The result of Amoroso 

and Watanabe's research (2012) shows 

that trust has a positive effect on 

intention to use Mobile Suica in Japan. 

Amoroso and Watanabe (2012) explain 

that trust represents consumer 

confidence that their data is safe, their 

privacy is guaranteed, and that their 

payment will be credited properly to the 

merchant from the approved account. In 

addition, they already have confidence 

in using physical cards provided by 

related companies, so consumers feel 

that payments using a mobile wallet can 

be trusted. It seems that this has a 

correlation with the result of this study 

which shows that H6 is received 

because before Go-pay formalized its 

payment service as a mobile wallet 

payment service, the Go-pay service 

was already used as a payment 

instrument for transactions made on Go-

jek applications such as Go-ride, Go-

car, Go-send, etc. Furthermore, since 

consumers have become accustomed to 

using Go-pay in the Go-jek application 

service, consumers then trust Go-pay as 

their e-wallet payment tool. 

       The influence of Social influence on 

intention to use e-wallet 

A study conducted in China by 

Yang et al. (2012) found that social 

influence has a positive influence on the 

interest in adopting a mobile payment 

service. Still in the same country, 

through the research conducted by Xie 

and Lin (2014) found that social 

influence variable has a significant 

impact and positively influence 

intention to use Alipay (e-money) in 

China. Similar results in studies of e-

wallet acceptance in India also prove 

that social influence is found to have a 

positive influence on a person's 

behavioral interest (Madan & Yadav, 

2016). Through his research, Carlsson 

et al. (2014) also show that social 

influence has a significant and positive 

influence on the intention to use e-

banking services. Furthermore, 

Megadewandanu et al. (2016) who 

conducted research on e-wallet adoption 

in Indonesia through the perspective of 

the consumer state that social influence 

is one of the strong factors influencing 

intention to use e-wallet. The result of 

the study which shows that H4 is 

accepted seems to have a close 

correlation with aspects of the 

composition of respondents who are 
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students. The average student aged 

between 19-21 years is an age where 

individuals are more easily influenced 

by their environment. This is supported 

by research conducted by Yang et al. 

(2012) regarding empirical studies of 

the influence of behavioral belief, social 

influence, and personal trait on mobile 

payment services. In the study, Yang et 

al. (2012) state that from the cultural 

perspective, Indonesians as individuals 

tend to seek recommendations from 

others. Therefore, it can be concluded 

that the higher the influence of 

motivation given by the closest person 

that is considered important by the 

individual, the higher the individual's 

intention to use the e-wallet. 

 The influence of Informal Learning 

on intention to use e-wallet (Go-pay) 

Table 4.18 shows that informal 

learning does not positively influence 

the intention to use e-wallet Go-pay. 

Hypothesis 7 (H7) was tested using a 

one-tailed hypothesis test. Table 4.18 

shows a t-statistic value of 0.403 or less 

than 1.64 which means that research on 

H7 is rejected. The results of this study 

contradict the results of research 

conducted by Shaw (2014) which state 

that informal learning has a positive 

influence on intention to use a mobile 

wallet and research conducted by 

Mehrad and Mohammadi (2017) which 

stated that word of mouth influences  

intention to continue to use it. 

Shaw (2014) conducted research 

in Canada using 284 business school 

student respondents in Canada with an 

age range of 18-23 years as the research 

sample. Through Shaw's (2014) study, 

it can be concluded that students in 

Canada have an interest in learning a 

new technology such as mobile wallet 

through friends, family, colleagues, or 

articles available on the Internet or 

magazines. Also, it can be concluded 

that students in Canada have a great 

sense of curiosity about new 

technology, so they find out and learn it 

first through friends, family, colleagues, 

or blogs. However, contrary to the 

results of Shaw's research (2014), one 

factor rejected by H8 in this study is 

that the level of curiosity in students in 

Indonesia can be said to be low, 

explained by Wibhawa (2018) who 

conducted research on measuring 

curiosity to 10 and 11-grade high school 

students with a range of 17-18 years in 

Indonesia by observing using three 

types of character testing, namely detail 

aspects  of the desire to learn something 

new at 51.6%, strong aspects of attitude 

to know something at 49.0%, and 

aspects of interest in new things by 

49.8%. This fact shows a clear problem 

that curiosity in students is in a low 

category and needs to be improved. 

In addition, research conducted 

by Taufan and Yuwono (2018) and 

Trihutama (2018) show that perceived 

ease of use affects the interest in using 

Go-pay e-wallet is considered to have a 

correlation to the rejection of informal 

learning variable in this study due to the 

easy use of e-wallet can be one of the 

reasons that makes  respondents feel 

that they no longer need efforts to 

conduct informal learning on the use of 

Go-pay e-wallet with the help of 

learning from people closest to them 

such as family, friends, colleagues or 

articles, blogs, and the web community. 

The statement is also supported by 

Setiawan (2018) who states that the 

information technology user community 



 18

was increasingly reluctant to use 

manual tools and began to abandon 

interpersonal communication patterns 

for reasons of effectiveness and 

efficiency due to all the conveniences 

provided by information technology. 

Therefore, it can be concluded that the 

rejection of H7 in this study is due to 

the lack of curiosity possessed by 

respondents to learn and to know 

something new. In addition, the use of 

Go-pay which is already quite easy also 

makes respondents feel that there is no 

need for informal learning anymore.  

Conclusion 

This study has showed that 

attitude and perceived security in the 

Technology Acceptance Model (TAM) 

positively influence the consumer’ 

motives in using Go-pay e-wallet. In 

fact, the use of this digital payment 

method is on the level where the 

consumers feel inseparable with it. In 

other words, using Go-pay e-wallet is 

beneficial for people. The low risk of 

intervention from the unauthorized 

parties in the payment process via e-

wallet as well as the convinience given 

underlie the consumers to use Go-pay e-

wallet payment service more. Aside 

from attitude and perceived security, the 

intention to use Technology Acceptance 

Model (TAM) has indicated the positive 

effect on the behavior consumers of 

using Go- pay e-wallet. It is because 

they believe that the Go-pay e-wallet is 

one of the payment methods that will be 

used continuously. 

Furthermore, perceived 

usefulness and perceived ease of use in 

the Technology Acceptance Model 

(TAM) have a positive effect on the 

attitude of using Go-pay e-wallet. It is 

also because the consumers think that 

using Go-pay e-wallet is very easy, 

practical and acceptable which can 

improve the effectiveness of customer 

payments. 

Moreover, this study also has 

proved that social influence in the 

Unified Theory  of Acceptance and Use 

of Technology (UTAUT) gives a 

positive impact on consumer’s motive in 

using Go-pay e-wallet. Finding says that 

consumers will use Go-pay e-wallet If 

their family members, friends, 

coworkers, and acquaintances also use 

the same. In trust theory, trust also takes 

role positively in influencing consumer 

to use Go-pay e- wallet. The features 

offered cover the protection of the 

consumer’s privacy and personal data. 

As a result, consumers feel confident to 

use it. 

On the contrary, this study is 

unable to show that informal learning 

has a positive influence on the intention 

to use Go-pay e-wallet. The 

unacceptance of the informal learning 

construct of the intention to use Go-pay 

e- wallet is due to the lack of consumer 

curiosity and the easeness to use Go-pay 

e-wallet makes the consumers less 

efforts to learn from their friends, 

family, colleagues, blogs, orwebsites. 

 5.2 Research Limitation 

  However this study still has 

some limitations and it is expected that 

some improvements can be made for this 

study in the future. The limitations are: 

1. In this research, the 

respondents only came from students of 

the faculties of economics and business. 

The students from other majors and 

other faculties were excluded so that the 

results of this study could not be 

generalized to the behavior of the user e-
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wallets. Further, the number of 

respondents also made the researcher 

having a difficulty in obtaining the data. 

There were no exact number of students 

who participated in this study. These 

unknown exact number of students 

complicated the researcher to determine 

the number of samples observed. It 

would be better if the researchers asked 

the exact number of students from the 

faculties of economics and business 

from each state university. If the exact 

number of all students majoring in 

accounting at the faculty of economics 

and business at state universities in 

Malang was known, it would be easier to 

get an accurate sample and accurately 

represent all students at the faculty of 

economics and business at state 

universities in Malang. 

2. There were lack of supporting 

literatures for the informal learning 

construct.  
 

 5.3 Suggestion 

Suggestions are provided in this 

chapter for future research that it is 

advisable to know the information of the 

number of student populations so that 

the samples used can describe the entire 

population in the study. Other than that, 

because this research refers to the Shin 

(2009) which only use the intention or 

the motive to use as the variable 

dependent, it would be better if the 

future researcher examines the role of  

intention in mediating the relationship 

between attitude, perceived security, 

trust, social influence and  informal 

learning as independent variable and use 

behavior as dependent variable. 
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